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Abstract

The purpose of this study was to investigate the effect of behavioral factors of attitude, mental norms
and perceived behavioral control on the intention to make private financial decisions in small and
medium enterprises in Shiraz. The research method was applied based on the purpose, and in
terms of nature was descriptive-survey-causal research. The statistical population of this study was
all managers (senior and financial) small and medium Shiraz located in Shiraz in 1398. To determine
the sample size based on Morgan table, the sample size was estimated at 302 people. A simple
random sampling method was used. Data collection tool was a standard questionnaire. Descriptive
statistics (using SPSS software) and inferential statistics (using smartPLS software) were used to
analyze the data. The findings indicate the confirmation of all hypotheses and the proper fit of the
research model. The results showed that the attitudes, mental norms and perceived behavioral con-
trol of managers of small and medium enterprises have a significant effect on their intention to make
private financial decisions.
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Introduction

Access to bank loans is one of the important options for
the activities of small and medium companies. How-
ever, due to company size restrictions, banks may re-
quire collateral as a pre-loan guarantee. In addition, the

potential inability to meet interest payments could lead
to the bankruptcy of small and medium-sized enter-
prises (1). In addition, small and medium-sized compa-
nies seeking financing may face a capital gap, small
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and medium-sized companies that are not members of
listed companies, and companies that do not generally
trade in the stock market may Access to finance
through equity is difficult for them, but stock market
fluctuations are more costly for smaller companies (2).
When small and medium-sized companies are listed
for the first time, they are often priced sharply below the
actual price. Without financial support, many small and
medium-sized companies may not be able to invest,
operate or even start a business. (3). Taking into ac-
count these challenges to lending and obtaining financ-
ing through the issuance of shares by investors, own-
ers of small and medium-sized companies can try to
use their personal help and accumulated profits, Pro-
vide capital for themselves. Private investment is one
of the available options, because it can be done in cap-
ital markets where shares are not issued, where stocks
can be traded with private investment (1). Many small
and medium-sized business owners have traditionally
used financing through the issuance of bonds, as this
method provides bank overdraft facilities for the day-to-
day operations of the company and enables small and
medium-sized companies to build trust. Maintain credit
with suppliers (4). In addition, in capital markets, ac-
cess to finance through the issuance of shares pro-
vides control over management and ownership. The ef-
fects of accepting financing through the issuance of
shares in family-owned companies are related to finan-
cial decisions, conflict of interest, valuation issues, and
power disputes (5). From the entrepreneurs' point of
view, the change from the traditional approach to the
use of private financing is related to the behavioral
tendencies of business owners. Research on how
small and medium-sized enterprises participate in the
private investment sector is limited (1). It has been ob-
served that an empathy gap between small and me-
dium business owners and private investors is the rea-
son for small and medium business owners' reluctance
to invest privately. Empathy gap is the inability to rec-
ognize differences in cognitive frameworks that inform
how others make decisions (6). The present study does
not use financing theory, but uses the theory of planned
behavior to examine how behavioral factors affect the
intention to use financial self-sufficiency options, espe-
cially in relation to private investment. And accumu-
lated profits. Although the theory of planned behavior
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has already been used to explain the behavioral factors
that influence financial decision-making in small and
medium enterprises (3).

This study focuses on small and medium companies in
Shiraz. This study, focusing on non-financial factors in
small and medium-sized companies in Shiraz, begins
a new work to examine debt and investment and can
play a role in research in this field. Many small and me-
dium business owners follow the approaches used by
their fathers and family members in business-related
activities, and behavioral intentions and reactions are
driven by social norms (1). Financial decision-making
is based on the beliefs of small and medium-sized busi-
ness owners about the use of private investment and
domestic budgets. Such a view holds that the use of
external consultants, auditors, and banking audiences
will be an advantage when using private investment
budgets, and that social effects also affect the intention
to use personal budgets. Small and medium-sized
business owners will have a positive attitude towards
private finance activities, provided they feel that their
family, friends and other important institutions agree
with and support the use of private investment (7). . An-
other effect on the investment behavior of small and
medium business owners is perceived behavioral con-
trol. Perceived behavioral control describes the behav-
ior of individuals in relation to doing or not doing some-
thing in accordance with their beliefs. Understanding
an individual's ability to control an action may boost
confidence in doing so. Conversely, if people believe
that it is difficult to control an action, they resist such
behavior (1). The issuance of private shares as an im-
portant source of financing is important. Difficulties with
financial ambiguity and business size constraints are
major challenges that SMEs face in seeking financial
support, and the inability to access financing from cap-
ital markets has limited many SMEs. Encourages small
and medium-sized enterprises to develop innovative
projects to obtain funding from formal institutions, es-
pecially young companies, in order to gain financial
support from friends and family (8). In this regard, the
present study suggests that SME owners may be more
inclined to use private investment if they can reduce the
issues that arise between SME owners / founders and
foreign investors. Give. In particular, issues of misun-
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derstanding in contracts and validation need to be ad-
dressed so that they can have more control over pri-
vate investment. In addition, small and medium-sized
business owners may be more inclined to invest pri-
vately if they can meet the needs of sponsors or private
investors. Small and medium industries are one of the
most important factors in the development of Iran's
economy. Given the capacity and potential of Shiraz
and the willingness of investors to invest in small and
medium industries, by creating an infrastructure, we
can see the dynamics of employment and economic
prosperity in the region. Therefore, efforts to implement
and complete the necessary infrastructure in order to
attract and invest investors in the town and industrial
areas of Shiraz is important. It is necessary to witness
the growth and development of industry in Shiraz more
than before with the jihadi plans of the government and
the efforts of all relevant executive bodies and the in-
teraction and cooperation of the operating banks. Small
and medium-sized enterprises are known as the driv-
ing force of the economy because of their many effects
on solving the problems of unemployment and the
prosperity of societies. The problem of financing these
companies is one of the main problems in the process
of their activities. The issue of financing is one of the
important and influential factors in the decision-making
process of companies. After understanding the need to
support small and medium industries, we must on small
companies, extensive measures should be planned
and implemented for small and medium industries. In
addition to this, creating jobs and employment for
young people can prevent social harms and the activity
of production units located in Shiraz industrial town is
one of the most important reasons for reducing social
harms. And it is necessary to take effective measures
in discussing the infrastructure of Shiraz town and in-
dustrial areas. One of the most important concerns of
producers and industrialists in towns and industrial ar-
eas is the lack of liquidity, so supporting and strength-
ening small and medium industries is one of the intrin-
sic duties of the Small Industries and Industrial Towns
Organization of Iran and the government. Become a
more active cluster so that they can function better. In
this regard, the present study seeks to answer the
question that behavioral factors such as attitudes, men-

tal norms and perceived behavioral control have an ef-
fect on the intention to make private financial decisions
in small and medium enterprises in Shiraz?

Research Methodology

The method of the present study is applied in terms of
purpose and descriptive-survey-causal in nature. The
statistical population of this study is all managers (sen-
ior and financial) small and medium Shiraz located in
Shiraz in 1398, to determine the sample size based on
Morgan table The sample size was estimated to be 302
people. A simple random sampling method was used.
The data collection tool of the standard questionnaire
(1) included 16 questions. The validity of the question-
naire was obtained and confirmed by the supervisor
and specialists, management experts and its reliability
by calculating Cronbach's alpha coefficient and com-
posite reliability for all variables greater than 0.7. The
data collection method included library studies (Arti-
cles, Internet resources, translation of texts) and field
methods were also used to collect data from the ques-
tionnaire.

The values obtained for the composite reliability are
greater than 0.7, which indicates the optimal reliability
of the research variables. Therefore, measurement
models have good reliability. These indices are ob-
tained by examining the internal correlation with factor
loads between the references about the simultaneous
reliability of the variables.

Data Analysis

According to the results of descriptive data analysis,
the highest number of sample members are men with
a frequency of 92.4%, also 15.6% of respondents with
a master's degree, 50.3% of respondents with a bach-
elor's degree, 30.1% of respondents with 4% have a
master's degree and 4.3% of respondents are under 30
years old, 33.8% are between 31 and 40 years old,
44 6% are between 41 and 50 years old and 15.9% are
over 51 years old.

According to the results of Table (1), the value of sig-
nificant level for all variables is less than the error value
of 0.05. As a result, the data is not normally distributed.
Therefore, the partial least squares method has been
used to analyze the hypotheses.
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Table1: Kolmogorov-Smirnov test

Variable Sig. Result

Attitude 0.00 Abnormal
Objective norms 0.000 | Abnormal
Perceived behavioral control 0.000 | Abnormal
Intention to decide financial decisions 0.000 | Abnormal
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Figure 2: Research model in standard mode
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Table 2: Indicators of latent variables

Variables R? Communality
Intention to decide financial deci- 0.235 0.283
sions
Attitude 0.609
Objective norms 0.397
Perceived behavioral control - 0.377
Mean 0.235 0.416
Table 3: Results of measurement and structural model quality test
Variables CV Com CV Red
1-SSE/SSO 1-SSE/SSO
Intention to decide financial deci- 0.283 0.115
sions
Attitude 0.609
Objective norms 0.397
Perceived behavioral control 0.377 -
Mean 0.416 0.115
Discussion

According to the results, it can be said that attitude
has a significant effect on the intention to make private
financial decisions. A significant value equal to
(4.509) (t-statistic is out of the range of negative 1.96
to positive 1.96) as a result of the first hypothesis has
been confirmed. Also, the path coefficient between
these two variables is equal to (0.276). Considering
the path coefficient, it can be said that the effect of
attitude on the intention to make private financial de-
cisions is positive and significant, because the path
coefficient obtained is positive. One of the most im-
portant problems that has become more prominent
during the recession and has had a significant impact
on the performance of manufacturing firms is the li-
quidity situation of these firms. Manufacturing compa-
nies do not have favorable liquidity conditions for var-
ious reasons such as not selling products and filling
the warehouse of products and raw materials or
spreading liquidity problems from one company to
other companies. Therefore, in some companies, the
most important factor limiting or even stopping pro-
duction is the issue of liquidity. The liquidity problem
in this situation is greater for small and medium-sized

companies because small and medium-sized compa-
nies have a higher credit risk than larger companies,
and therefore their access to financial market facilities
and credit is more limited. Small companies com-
pared to large industries are affected by several fac-
tors inside and outside the company. Also, setting up
small production units and increasing the mentioned
capabilities is a function of internal organizational and
environmental variables as well as appropriate sup-
port mechanisms. Under favorable conditions and
with the right support, small and medium production
units can play an important and decisive role in meet-
ing the needs of the market. Therefore, examining the
barriers and problems inside and outside the enter-
prise of small and medium production units along with
studying the effects and results of government sup-
port policies and identifying the support areas needed
for planning and correct and principled policies for
economic and social development of the province and
country And the realization of the twenty-year vision
of the system is of special importance. The results of
this hypothesis is consistent with other studies (9-12).
According to the results, it can also be said that sub-
jective norms have a significant effect on the intention
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to make private financial decisions. A significant value
equal to (8.291) (t-statistic is out of the range of neg-
ative 1.96 to positive 1.96) as a result of the second
hypothesis was confirmed. Also, the path coefficient
between these two variables is equal to (0.762). Con-
sidering the path coefficient, it can be said that the ef-
fect of subjective norms on the intention to make pri-
vate financial decisions is positive and significant, be-
cause the path coefficient obtained is positive. Iranian
companies are insatiably thirsty to inject their liquidity
into working capital and use it in their operating cy-
cles. Asia should use the strategy of stabilizing work-
ing capital in a period or even reducing it during a fi-
nancial period. Our companies have capital in incre-
mental cycles whose sales and profitability growth
has never been in line with the growth of working cap-
ital and they do not have profit quality. According to
the new models of financial management of enter-
prises, the majority of progressive companies reduce
working capital during the financial period by increas-
ing business turnover. In general, due to the special
role of small and medium enterprises in creating em-
ployment and economic growth and helping to create
and maintain stability Social and considering their
privileged role in increasing exports and creating in-
ventions and innovations and other irreplaceable
functions of small and medium industries, it seems
that one of the best ways to create comprehensive
economic and social development of the country, at-
tention Specific to all policy makers, planners, legisla-
tive and executive bodies is the importance and role
of this group of enterprises. The results of this hypoth-
esis are consistent with other studies (13-17)

According to the results, it can be stated that per-
ceived behavioral control has a significant effect on
the intention to make private financial decisions. A
significant value equal to (3.757) (t-statistic is out of
the range of negative 1.96 to positive 1.96) as a result
of the third hypothesis was confirmed. Also, the path
coefficient between these two variables is equal to
(0.234). Considering the path coefficient, it can be
said that the effect of perceived behavioral control on
the intention to make private financial decisions is
positive and significant, because the path coefficient
obtained is positive. Despite the above advantages
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and despite the government's assistance to these in-
dustries, small and medium production units in play-
ing the expected role in the country's economy, com-
peting with similar industries abroad and large domes-
tic industries, as well as gaining a competitive ad-
vantage that requires a serious presence in global
markets. They face a problem. The results of this hy-
pothesis are consistent with other related studies (13-
17).

e Because attitudes toward using borrowing fi-
nance and having current accounts are es-
sential to using private finance. Owners of
small and medium-sized businesses that are
risk averse, it is better to use domestic and
private budgets. This is beneficial for SMEs,
as it provides more financial opportunities for
SMEs as well as other barriers such as
knowledge sharing between SME owners
and professional investors.

e |tis suggested to create a clear and codified
strategy for financing companies based on
modern science and successful international
experiences, to use international tools and
commitment to up-to-date knowledge, be-
cause unfortunately the current position of
companies is due to the lack of such a strat-
egy.

e Findings about the impact of non-financial
factors on financial decision-making, which
include subjective behavioral factors that af-
fect the financial decision of personal busi-
ness owners and ultimately the financial
economy as a whole, should be considered
by policymakers, especially when it comes to
improving, they have financial systems.
These considerations may help to review am-
biguous rules and regulations that impede
these financial activities and the transfer of
funds, in a way that supports supply and de-
mand for financial seekers and financial pro-
viders and should therefore not be ignored.

e One of the reasons for the low share of the
capital market is the lack of familiarity of in-
vestors with new financial instruments.
Therefore, in order to improve financing, it is
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necessary for all institutions and organiza-
tions involved in this matter to work together
to create conditions that will facilitate financ-
ing and to inform financing instruments from
the capital market, to reduce the costs of fi-
nancing resources, and to plan. Easy, ade-
quate and targeted access to facilities can be
effective for using new tools in financing.

e  Successful companies must always adopt the
appropriate method of financing, which is one
of the important pillars of the physical pro-
gress of the project. To eliminate or minimize
this concern, conditions must be prepared
and decisions must be made: 1- Concluding
contracts that guarantee payment. Guaran-
teed by the employer. 2- Payment of long-
term facilites by banks and government
agencies to create stability in the financial
system of enterprises. 3- Accurate estimation
of the project volume in Rials before conclud-
ing the contract and starting the executive op-
erations so that in case of financial fluctua-
tions such as exchange rate changes or the
employer's liability in payments, it is possible
to advance the project using other alternative
financial sources.

e |tis suggested that in future research, other
behavioral factors related to private finance
be added to create a more complete model.
In future research, it is better to study the fi-
nancing mechanisms of small and medium
enterprises and compare them with other
countries and design a general strategy
framework for the financial development of
small and medium enterprises and strategies
to support small and medium enterprises.
One of the limitations of this research is the
non-submission of some questionnaires by
the managers of the companies due to the
management of the companies in the tradi-
tional way and unfamiliarity with specialized
finance, which if answered seemed to have a
better and more desirable result. Also, due to
the economic problems that plague small and
medium-sized companies, most managers
complained and were reluctant to cooperate

and complete questionnaires, and this is the
biggest constraint for us.

Conclusion

In this study, it was found that attitudes, mental norms
and perceived behavioral control can have a positive
and significant effect on the intention to make private
financial decisions. Given the current situation in the
country and the lack of sufficient incentive to invest in
the creation of large industries by the private sector
on the one hand, and plans to reduce government
ownership in economic affairs on the other, it seems
to help keep small and medium-sized production units
alive. Existing and creating suitable conditions for
launching new units by potential entrepreneurs, in-
cluding effective ways to mobilize productive activi-
ties, meet part of the needs of society, increase pres-
ence in global markets and reduce the problems
caused by the unemployment rate in the country.
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